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Abstract 

The increasing competition between cities is the impact of globalization. A city must have a promotion 

strategy as a regional attraction. Place marketing such as city branding is very important to be implemented 

to the competitiveness of cities and countries. The Indonesian Pesilat Village (Kampung Pesilat Indonesia) 

is a city branding of Madiun Regency, inaugurated in 2018. This shows the commitment of Madiun Regency 

to promote Pencak Silat as sports tourism through city branding. This study aims to explore the 

representation of the city branding of "Kampung Pesilat Indonesia" as sports tourism in the Madiun 

Regency. The method used in this study is in the form of a qualitative description. Data collection utilized 

observation techniques, in-depth interviews, and documentation studies. Data analysis used the Milles- 

Huberman method which consisted of data reduction stage, data presentation stage, conclusion drawing 

stage, and verification. The results showed that: (1) The Madiun Regency Government promoted Pencak 

Silat sports tourism as a city branding, (2) The symbol and slogan "Kampung Pesilat Indonesia" is a visual 

representation of the diversity of Pencak Silat schools in Madiun Regency as an image of the city based on 

its regional potential, (3) The brand identity of the Kampung Pesilat Festival is one of the attractions for the 

city branding of Madiun Regency through the visual elements of the Pencak Silat sporting event. 
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Introduction 

Globalization is unavoidable. In an era, such as today, humans are required to develop to adapt. Not only 

humans, but an area also needs to make changes to maintain its existence. It is undeniable that today's 

competition is increasingly competitive. Competition is not only between companies but also between 

regions, countries, provinces, and cities. The era of globalization requires a city to manage the city's image 

and make that image a commodity, competing to be the best (Wahyudin & Erlandia, 2018). Thus, 

competitiveness is the main key to being successful and surviving in the current era of globalization. 

The era of globalization has made a city compete with each other, especially attracting tourists and investors 

(Isnaini & Muktiali, 2015). The current development of globalization encourages the region to build an 

image that gives its own value to introduce and promote the region widely. For this reason, every local 

government seeks to use a marketing strategy through city branding. City branding is an identity, symbol, 

logo, or brand attached to an area. City branding is an appropriate means of communication to form a city 

image based on the potential of the area (Merrilees et al., 2012). City branding is also a means to achieve a 

competitive advantage to increase investment and tourism and also as a differentiating factor with other 

regions (Prayag, 2010). So that nowadays city branding has become an important tool applied by the 

government to increase competitiveness between regions. 

The tourism sector has become one of the largest industries in the world. Tourism is an important and 

integral aspect of the country's development strategy (Utami, 2016). As an industrial activity, the tourism 

sector has an important role in economic, socio-cultural, and environmental development. The tourism 

sector is a sector that can support regional economic growth if it is managed properly and sustainably 

(Dinata, 2015). Tourism as one of the service and service industry activities is expected to contribute to the 
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country's foreign exchange earnings and can open up new jobs. Tourism is a different concept, from being 

only a release from saturation to being a livelihood for tourism actors (Sulton et al., 2020). 

The tourism industry is one of the most important aspects of the country's economic development (Sadi, 

2018). The development of tourism in a country will encourage acceleration in the economic sector. This is 

because tourism activities create demand in terms of consumption and investment which will trigger 

production and service activities (Ika, 2016). The development of the tourism industry in the region plays a 

role in developing the economy of the local community. Many benefits are felt by the local communities 

whether economically, socially, and culturally. 

Today, there are a lot of efforts to develop and promote tourism potential in various regions in Indonesia, 

one of which is through sports tourism. Sports tourism is a new paradigm in the development of tourism and 

sports in Indonesia. Sports tourism is very likely to develop in Indonesia because the potential for sports 

tourism in Indonesia has many competitive advantages in offering tourist attractions. The development of 

tourist areas is expected to be able to encourage both economic potential and conservation efforts (Widodo, 

2016). The development of sports tourism also needs serious attention to be able to create an advanced 

society (Priyono, 2012). 

Indonesia is a country that has diverse cultural patterns and is spread throughout the country. One of the 

patterns and cultural diversity is reflected in the sport of Pencak Silat. Pencak Silat is one of the original 

cultures of the nation that was evolved in line with the history of its people’s development. The rapid growth 

of Pencak Silat illustrates the magnitude of the cultural diversity that exists in Indonesia. In addition, Pencak 

Silat also influences the social order. 

Madiun Regency is one of the potential areas for the development of sports tourism. It is one of the regions 

in Indonesia that is closely related to the martial art of Pencak Silat. Pencak Silat has the potential to be 

developed as a sports tourism attraction. There are at least 14 schools of Pencak Silat in Madiun which have 

a large enough mass and are scattered in several areas. Every year, thousands of Pencak Silat school 

members come to the regency to carry out various activities. Despite the fact that many members of the 

Pencak Silat schools have come, there has been no impact on Regional Original Income (ROI). The impact 

of the influence of ROI will provide a source for the government in creating all of its needs, this is to 

provide a stimulus for other regions to compete to be the best in the current era of regional autonomy (Rani, 

2014). 

In the era of regional autonomy, each region competes in regulating and developing its respective regions 

(Pratama, 2016). With its regional autonomy status, the Madiun Regency Government has the authority to 

develop its regional potential. One of them is tourism potential that will have an impact on the community. 

Madiun is very rich in potential for culture, arts, sports, and tourism. Pencak silat has tourism potential to 

increase the pace of the economy. One of the ways to develop economic potential is through Micro, Small 

and Medium Enterprises (Rusdarti, 2010). Pencak silat in Madiun Regency has the ability to develop Micro, 

Small and Medium Enterprises if managed properly. The development of tourism requires the active role of 

various parties, both from the government, tourism managers, and the local community. The central 

government to local governments at the lowest level has a role in regulating, fostering, and developing 

(Sadi, 2018). 

Madiun Regency has a lot of potentials that can be developed, especially in the tourism sector. One of the 

efforts made by the Madiun Regency Government to develop tourism potential and promote the region is 

through city branding. The tourism potential seems to be used as a reference to form the city branding of the 

regency. City branding is a marketing activity to promote a positive image of a tourist destination as an 

attraction to influence consumer decisions to visit it (Wandari, 2014). The concept of city branding itself is a 

new thing for Madiun Regency. In this case, the Madiun Government raised the potential of the martial art 

of Pencak Silat as a city branding. The choice of Pencak Silat is because Madiun Regency is identical with 

the potential of the martial art of Pencak Silat and this is a distinguishing value that is not found in other 

areas. The slogan "Kampung Pesilat Indonesia" was launched by the Madiun Regency Government in 2018 

which focuses on imaging the city to increase tourist visits, especially sports tourism. Tourism potential can 

be developed as attractively as possible so that later it can represent the branding that the city itself wants to 

form (Larasati and Nazaruddin, 2016). These potentials will later have a positive impact on regional 

economic development and the level of welfare of local communiti. 
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Methods 

This study used a qualitative descriptive research method with a single case study approach that is 

interpretive. Whereas the case studies required a description of the method through literature review and in-

depth interviews to understand experiences, perspectives, and views of people in certain circumstances 

(Denzin & Lincoln, 2011). Qualitative methods were used to obtain detailed information from sources as a 

guide for researchers to process data to produce objective research. This research was carried out from 

March to May 2021 with informants from the Madiun Regency Youth and Sports Tourism Office. 

The data collecting process in this study utilized observation techniques, in-depth interviews, and 

documentation studies. The observation technique was carried out by researchers to determine the initial 

conditions by making direct observations of the city branding application process and the impact felt by the 

community. Furthermore, researchers conducted interviews with informants to obtain information and 

explore in-depth and multidimensional data from the informants. Documentation study in the form of city 

branding images installed in various promotional media used by the Madiun Regency Government. The data 

analysis technique uses flow model data analysis with data reduction stages, data presentation, and 

conclusion drawing. 

 

Results and Discussion 

Madiun Regency is one of the conservation areas for the original Indonesian culture, namely Pencak Silat. 

The regency has a long history in the development of Pencak Silat in Indonesia. The history of the Pencak 

Silat’s development in Madiun Regency began in the 1900s and is still preserved until now. These forms of 

preservation include the existence of various original Pencak Silat organizations from Madiun Regency 

which helped shape the flow of Pencak Silat in Indonesia. Like two sides of a coin that are intertwined, 

Pencak Silat is an inseparable part of Madiun Regency. 

Madiun Regency as one of the regions in Indonesia realizes that changes must be made in order to be able to 

compete in an increasingly globalized environment. For this reason, it is very necessary to differentiate the 

new potentials that can be of special value for the Madiun Regency. To show potential as an important aspect 

in the development of a region, it is necessary to have the right facilities for the regency to build a positive 

image. One of them is by raising Pencak Silat as a city branding. In this modern era, it is time for Pencak 

Silat in Madiun to be known from another point of view so that Pencak Silat is not only seen from the sports 

aspect, but also other aspects. 

Madiun Regency has various tourism potentials, including cultural, sports, historical, and artistic sectors. 

However, currently, the Madiun Regency Government is making city branding through the sports sector by 

promoting Pencak Silat. The sport of Pencak Silat has taken root in a characteristic in the regency where 

there is martial arts training ground in almost every neighborhood. Pencak Silat is believed to have enough 

power to be a special attraction so that in 2018, Madiun Regency made a city branding "Kabupaten Madiun 

Kampung Pesilat Indonesia". The number of Pencak Silat schools can be a potential for Madiun through 

sports tourism. This city branding will have an impact on the community, especially tourism enthusiasts and 

local entrepreneurs. Making city branding about the sport of Pencak Silat is not merely to increase regional 

income. However, making this branding also functions to introduce the Madiun Regency to be better known 

by the public and to differentiate it from other regions by raising the characteristics possessed by Madiun 

Regency. 

In order to develop city branding, the Government of Madiun Regency made various efforts such as through 

visualization of logo and slogan. These logo and slogan carry the concept of balance in the diversity of 

society with noble character. The logo and slogan are then used on all promotional media, both printed and 

electronic media. The government also held a sports event titled the Festival Kampung Pesilat Indonesia 

which was a multi-event with Pencak Silat theme. The goal is to socialize the city branding "Kampung 

Pesilat Indonesia" to local communities, foreign tourists, and investors. 
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Figure 1. Landmark of the Pesilat village logo 

1. The Logo 

The logo concept of "Kabupaten Madiun Kampung Pesilat Indonesia" is a symbol of vigilance, 

independence, balance and diversity of people with noble character. This logo incorporates all of the values 

and goals that the government wishes to achieve in order to make Madiun Regency a tourist destination for 

the sport of pencak silat. The logo, which is in the shape of a fighter with different colors, represents the 

diversity of pencak silat, which grows and develops with its own characteristics. This diversity has become 

its own color and attraction for the regency. This is stated in the logo element, which depicts a fighter in a 

stance wearing a headband with his hands up and down. The headband symbolizes a noble society. The 

position of the hands represents alertness. The batik cloth symbolizes the spirit of preserving culture with 

local wisdom and the position of the stance depicts independence. There are five colors on the Pesilat logo 

which symbolize the diversity of the Pencak Silat schools in Madiun Regency. The green color symbolizes 

generosity, courtesy, and hospitality, the yellow color symbolizes friendship, the blue color symbolizes 

unity, the brown color symbolizes simplicity and the black color symbolizes strength and firmness. 

2. The Slogan 

The slogan of "Kampung Pesilat Indonesia" is the branding chosen by the Madiun Regency Government in 

promoting the potential of Pencak Silat as sports tourism. This slogan was chosen because Madiun Regency 

has always been known for the sport of pencak silat but does not yet have a brand name for introducing the 

sport. The choice of this slogan is also considered capable of showing that Madiun has various pencak silat 

schools that were born and developed in the area. There are at least 14 martial arts colleges in Madiun. 

There are at least 14 martial arts schools in Madiun. Through this slogan, the Madiun Government wants 

to change the new paradigm of Pencak Silat among the people. Kampung Pesilat Indoensia is used as a 

slogan to unite all pencak silat schools in establishing Madiun Regency as a center for pencak silat 

development in Indonesia. The existence of the slogan "Kampung Pesilat Indonesia" is also very helpful in 

introducing the potential of the Madiun Regency in terms of sports tourism. Moreover, the slogan is a selling 

point to attract investors so that it can have impacts on various sectors in Madiun Regency. 

 

3. City Branding Through Pencak Silat Events 

In order to develop sports tourism in Madiun Regency, the government held an event entitled the Festival 

Kampung Pesilat Indonesia. The Festival Kampung Pesilat Indonesia is an interesting and strategic blend of 

Pencak Silat sports performances with tourism promotion. Festival Kampung Pesilat is a Pencak Silat 

martial arts event which is also an attraction for Madiun Regency as a sports tourism destination. This event 

is an annual routine agenda that is held to promote Madiun and also preserve the culture of Pencak Silat. 

This festival is a multi- event that contains various Pencak Silat activities such as seminars and workshops 

of Pencak Silat, Pencak Silat championships, parades of warriors and fighters, and festivals of the arts of 

Pencak Silat. The existence of a Festival Kampung Pesilat Indonesia event every year can attract attention in 
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the eyes of public because the fighters display their works in various ways. With high public interest, it will 

have a positive impact on increasing the tourism sector, especially sports tourism. 

4. Indonesian Fighter Village 

Making a brand in an area, both within the scope of city and district government is currently very much 

needed. The existence of a brand that is built can help an area to introduce and make the name of a company 

or area rise in the eyes of the public, even with a brand it can add selling value and attract investors or 

tourists to come and visit the area. It is widely known that a brand does not only contain a logo, name or 

term of a product, but with a brand it can also function as a differentiator between brands owned by one 

region and another. Through a brand, a product can also be easily remembered by the public because of the 

characteristics displayed in a brand, be it in terms of the slogan, the name raised, the logo, or the color 

chosen. 

Madiun Regency has various tourism potentials, ranging from the cultural, recreational, historical or artistic 

sectors. However, currently the Madiun Regency Government wants to raise the potential of the cultural 

sector. Making branding about this culture is not merely to increase regional income. However, the creation 

of branding about this culture is also used to introduce the Madiun Regency area to be better known by the 

public and to differentiate it from other regions by raising the characteristics possessed by Madiun Regency. 

The idea of adopting cultural tourism is reviewed or seen from the current high level of interest in cultural 

tourism, especially for tourists outside the region or foreign tourists as well as bringing in new investors to 

the region. 

Currently, Madiun Regency through the Youth and Sports Tourism Office is promoting and introducing its 

region to tourists by lifting its cultural potential. One of them is the culture of pencak silat. Pencak silat is a 

native Indonesian culture which in its development has a very distinctive diversity in each region and every 

province. In the course of the development of pencak silat in East Java Province has a long history, starting 

from the royal period to the present. The development of pencak silat in East Java is not only about pencak 

silat from a sporting perspective, but also from other aspects. One of the districts in East Java Province that 

is closely related to pencak silat is Madiun Regency. 

Today, the martial art of pencak silat has taken root into a characteristic in Madiun Regency. Where almost 

every area has a martial arts training ground. The interest of the people of Madiun Regency in pencak silat 

which systematically makes pencak silat is still preserved and exists. Pencak silat is believed to have enough 

power to become a special attraction, especially for people outside Madiun Regency. 

 

Figure 2. Pesilat village festival 

From the existence of the cultural potential of pencak silat, there must be historical values or unique 

traditions that can be appointed to be the attraction of Madiun Regency. For example, there is the tradition of 

Suran Agung which is often carried out every Suro month or commonly called an activity in welcoming the 

1st month of Muharram. The suran agung tradition is not only used to welcome and commemorate the 1st 

month of muharram, suran agung is also used by fighters to commemorate the birthday of their silat college, 

gathering between members, visiting the graves of college elders, or fostering the spirituality of silat 

members. 

Madiun Regency has at least 14 pencak silat colleges, eight of which were born in Madiun. The impact of 

the many pencak silat colleges in Madiun Regency not only has a positive impact but also has some negative 
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impacts. The phenomenon of violence between pencak silat universities in Madiun Regency has become a 

study among the public. Friction between fellow members of the pencak silat college to the point of conflict 

often occurs almost every year and not a few in the conflict claimed victims both materially and morally. In 

addition, the presence of conflict is also increasingly causing anxiety and discomfort from various aspects of 

life in the community. These incidents and events certainly made public opinion unfavorable to the fighters 

in Madiun, besides that they also had a bad impact on the image of Madiun Regency which was considered a 

terrible, unfriendly, or safe area. It also has a negative impact on the tourism sector in Madiun. Because with 

the Suran Agung activity, people outside the Madiun area are afraid and reluctant to visit or come to the 

Madiun area, precisely in the Regency when the month of Muharram approaches. 

Conditions like this can harm Madiun Regency as an area that has a variety of martial arts cultures that can 

be utilized and preserved. This is the responsibility of the regional government as a state apparatus that has 

the rights and duties as the organizer of an area and protects the community to create a sense of security, 

comfort and develop better. Local governments take part in resolving conflicts in their territory.  

This was stated by the Deputy Regent of Madiun Regency, namely Mr. Hery Wuryanto: “…So actually the 

branding of the fighter village is nothing but to unite the people of Madiun Regency. Because we can see 

from all the teachings of pencak silat that it is a virtuous teaching, but on the surface it is only visible in the 

community, fights and friction between universities. Maybe this is not well organized or there is a lack of 

support so that the government is here to create that Madiun Regency is a fighter village, even though there 

are many fighters and many fighters, the safe condition according to the vision and mission of Madiun 

Regency can be realized” (Interview with Mr. Hery Wuryanto on Tuesday, 11 May 2021 at 09:05 am). 

The Chairperson of IPSI Madiun Regency, Mr. P.W Widodo also agreed with this opinion: “…At first, the 

branding of the fighter village appeared during a gathering of pencak silat colleges in Madiun which was 

attended by the East Java Regional Police Chief at that time and all pencak silat colleges in East Java. The 

activity was carried out in order to provide a forum and convey the aspirations of each university, including 

discussing the situation and conditions in Madiun during the suroan. The meeting resulted in an agreement 

to form the Madiun Pencak Silat Association, which has the Madiun Pesilat Village branding. As time goes 

by, the current regent wants to raise the pencak silat culture as an icon of Madiun Regency so that IPSI as 

the umbrella sector has proposed the name of Madiun Regency as Indonesian Pesilat Village" (Interview 

with Mr. PW Widodo on Thursday, April 22, 2021 at 13: 18 pm). 

The emergence of this fighter branding was stated during a gathering of pencak silat colleges in Madiun 

which was attended by the East Java Police Chief and all pencak silat colleges in East Java. This is because 

there are often riots and clashes that create a stigma or negative mindset about pencak silat and Madiun 

Regency among the community. This meeting resulted in an agreement to form the Madiun Pencak Silat 

Association which eventually resulted in the name Madiun Kampung Pesilat. This is also desired by the 

Regent by elevating the culture of pencak silat as an icon of Madiun Regency. As the field that oversees 

Pencak Silat in Madiun Regency, IPSI Madiun Regency has proposed the name of Madiun Regency, 

Indonesian Pesilat Village. 

The Madiun Regency Government as an executive agency has the task and function to overcome the 

problems that exist in its territory assisted by related agencies or agencies. The government cooperates with 

other agencies/institutions to reduce and resolve conflicts between fellow members of the pencak silat 

college. The government together with other agencies/institutions have their respective roles in preventing 

and resolving conflicts related to the pencak silat college. One of the efforts of the Madiun Regency 

government is to form the Madiun Pencak Silat Association. 

 

Conclusion 

The city branding of "Kabupaten Madiun Kampung Pesilat Indonesia" forms a new paradigm of people's 

views about Pencak Silat in Madiun Regency as sports tourism. Sports tourism, especially Pencak Silat, has 

a positive influence on tourism development in Madiun Regency because it has a significant contribution 

from the economic sector. One of the efforts made by the Madiun Government in the context of 

developing sports tourism is through the brand name "Kampung Pesilat Indonesia". The form of 

implementation of the city branding is through the concept of symbols and slogans. The concept of logo and 

slogans is a representation of the people’s visual characteristics in Madiun Regency. It can be seen how the 
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logo and slogans reflect the diversity of Pencak Silat in the Madiun Regency. The concept of the fighter is 

considered capable of describing the potential that exists in the regency. The Festival Kampung Pesilat 

Indonesia event is one of the efforts to accelerate the city branding of Madiun Regency as sports tourism. 

Lastly, Madiun Regency as the organizer makes the image of the region as a center for the development and 

tourism of pencak silat in Indonesia deserves to be pinned. 
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